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Appendix A. Question wording and descriptives for 2012 election study
Social media use was assessed in a two ways. First, a question asked "How often did you use the following strategies to get to the news sites that you used in the past month?" Several behaviors were listed, including "Followed a link posted on a social network, such as Facebook or Twitter." Second, respondents who answered in the affirmative when asked if they had ever used "an online social networking site, such as Facebook, Twitter, or LinkedIn" were asked "How often did you use social networking sites to do the following in the past month? (a) Read news headlines or short news summaries about the Presidential candidates or the campaign; (b) read messages from, or profiles of, the presidential candidates or the campaign; (c) read political opinions about the presidential candidates or the campaign; (d) look at a video or image about the Presidential candidates or the campaign." Descriptives are reported in the main text of the manuscript.
Offline news use was assessed by asking respondents how often they get news or information from five offline sources in the past month: print newspapers, television, print magazines, radio news, and political talk radio. Responses are given on a five-point scale, from "never" to "every day or almost every day", and are recoded so that higher values correspond to more frequent use. The items were combined to form a single composite measure (M = 3.432, SD = .862, alpha = .716) There were several measures of online news use. Partisan site use was assessed by asking respondents how often they got information about the election in the past month from the website of a major national news organization frequently characterized as favoring liberal (conservative) positions and the websites of a politically liberal (conservative) online news organization or blog. Measures of non-partisan site use asked about major news organizations not frequently characterized as favoring a particular party of ideology, and nonpartisan online news organizations and blogs. Responses are given on a five-point scale, from "never" to "every day or almost every day", and are recoded so that higher values correspond to more frequent use. The items were combined to form a single composite measure (M = 1.527, SD = .688, alpha = 838).
Email use was assessed by asking respondents how often they read political emails from three sources in the past month: friends and family; political candidates, parties, or other groups; and news organizations. Responses are given on a five-point scale, from "never" to "every day or almost every day", and are recoded so that higher values correspond to more frequent use. The items were combined to form a single composite measure (M = 1.715, SD = .888, alpha = .804).
Appendix B. Question wording and descriptives for 2016 election study
Social media use was assessed in two stages. First, respondents indicated which of 14 different social media sites they had used at least once in the past month (listed in the Online news use subsection, below). Second, respondents who reported using any of those sites were presented with the following message: "You indicated that you use some type of social media. Though not always intentional, people do sometimes encounter news and information about politics, including the election, using these services. How about you? How often did you use social media to do the following in the past month? (a) Read political news headlines or short news summaries; (b) Access and read political news stories (not just headlines or summaries); (c) Read messages from, or profiles of, political candidates, leaders, or organizations; (d) Read other users' comments about political news stories; (e) Read other users' opinion about politics; (f) Look at a political photo, meme, video, gif, etc." Descriptives are reported in the main text of the manuscript.
Offline news use was measured as it was in 2012. The items were combined to form a single composite measure (M = 2.625, SD = .877, alpha = .760).
Online news use was based on the program list technique (Dilliplane, Goldman, & Mutz, 2013) . Respondents first indicated whether they had learned about politics in the prior month from online sources, including news sites, blogs, news app, or from social media sites or apps, such as Facebook, YouTube, or Twitter. Those who had were presented with a list of online sources, in random order, that included 65 frequently used news sites of varying degrees of partisanship. Use was measured as a count of sites (M = 4.271, SD = 5.133). A complete list of news sites follows: Google News (news.google.com), Yahoo News (news.yahoo.com), CNN (cnn.com), Buzzfeed (buzzfeed.com) Email use was assessed by asking respondents how often they read political emails in the past month from either their friends and family, or anyone else. The items used the same fivepoint response scales as were used in 2012, from "never" to "every day or almost every day", and were coded so that higher values correspond to greater frequency. The items were combined to form a single composite measure (M = 1.544, SD = .731, r = .665). 
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